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Innovative Approach to Health Care 

JMM International Pty Ltd

Investment highlights
1. Advantages of cooperation between JMM and Sinopharm: JMM's 

collaboration with Sinopharm o�ers significant advantages, 
including support in policy guidance, resource sharing, marketing 
channels, and market endorsement. This aligns with the global 
surge in awareness of healthcare product consumption, driven by 
aging populations and new consumer groups. The partnership 
accelerates JMM's development in China's health industry sector, 
complementing the "Healthy China 2030 Planning Outline" focus on 
preventive health measures.

2. Rising demand in the pandemic environment: The rapidly growing 
health care product market post-pandemic as well as the increase 
in consumer health awareness for health care products, health 
education and the health care knowledge market will become the 
main driving force to bringing long-term benefits to the health care 
product industry. JMM is the only new health management compa-
ny in Australia with a complete industrial chain: Raw material 
planting base + health care product production + health care 
product listing + health care product marketing + health care 
education + professional health care product research and devel-
opment team.

3. Independent brand: JMM has hundreds of health care products in 
Australia, a unique self-operated KAYAJ brand, including the latest 
NAD+ boosting products KAYAJ NMN12000; other product line 
including respiratory system care, bone and joint care, gynecology 
care, cardiovascular care, insomnia; and other health care 
products. JMM can quickly launch competitive health care products 
according to market demand; we have a library of 127 health care 
products, which can be supplied to meet fluctuating consumer 
demand.

4. Quality assurance: Australia has the world's strictest regulations 
for both the safety and e�ectiveness of health products. As a 
result, all products must be approved by the Australian TGA 
prescription drug standard, which ensures the world's top health 
care production standards. JMM products are TGA certified, Austra-
lian made, and quality assurance guaranteed!

5. A $100 billion market space: In 2021, the size of China's health care 
products market sits at around 270.8 billion yuan, an approximate 
20.5 billion yuan since 2020, an astounding growth rate of 8.19% per 
year. With people's health awareness and market demand swelling 
by the day, this will promote the overall market scale of China's 
health care products. It is predicted that the scale of China's health 
care products industry is expected to reach 320 billion yuan by 
2023, presenting a huge market development potential.

6. Ecological health chain: JMM takes Australian health management 
information as an academic chain to create a professional theoret-
ical basis source for our health products. JMM references the 
"Health 2030 Plan" and the partner institution XIMU Education to 
create medical and nursing professionals who meet international 
standards on pensioner care, rehabilitation and health manage-
ment. Furthermore, they assist in setting industry standards, and 
providing talent training to optimize and improve nursing, medical 
auxiliary services and health education.

7. Raw material planting base: JMM has its own rare raw material 
planting base in Australia, with each product’s primary raw materi-
als cultivated under strict supervision to provide a basis for organ-
ic and natural traceability of products.

info@Jmmhealth.com.au

+61(08)61612720

ABN: 51 612 503 796
Status： Active
Evaluation： ~88 Million 
Date of evaluation：18th August 2022

Recently, the acquisition of Australian brands Swisse by H&H Group, 
showed the company's revenue increased year-on-year by 11.5% in the first 
quater of 2022.

Australia, and New Zealand (ANZ) recorded the highest increase, surpass-
ing 40% per year.

In the first half of the financial year 2022 (calendar year in the second half 
of 2021) information released by the well-known Australian brand 
Blackmores, showed increased revenue by 14.3% year-on-year, of which 
international business increased by nearly 50%, and the Australian VHMS 
market concentration was relatively high with the market share of the top 
5 brands totalling 56.7%. Blackmores has a market share of 17.3% in Austra-
lia's VHMS industry, ranking second in the market (Figure 1.1 & Figure 1.2)
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Basic Info

Figure 1.1 Total revenue from healthcare product production in Australia 
(in millions of Australian dollars)
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The scale of China's health care products market 
may exceed 517.8 billion yuan in 2026

Health food will gradually change from optional consumer goods to 
mandatory consumer products. In terms of consumption attitudes, and 
health food is gradually changing from high-end consumer goods and 
gi�ts to that of mandatory dietary supplements. Ultimately, this will 
promote the growth of the overall market scale of China's health 
products, and it is expected that the market size of China's health care 
products industry will reach 320 billion yuan in 2023. In the next five 
years, the industry growth rate will remain at least about 4%, and the 
industry market size growth rate will be about 517.8 billion yuan in 2026.

E-commerce platform sales are growing rapidly
In recent years, online sales have been much higher than the overall 
growth rate of the industry, and online channels are a must for major 
brands. According to Euromonitor, the scale of online sales of health 
care products in China has risen from 48.339 billion yuan in 2016 to 116.1 
billion yuan in 2020 in the past five years, with a compounding growth 
rate of 25%. The growth of online share is mainly due to the growth 
dividend of the overall e-commerce market and the influx of overseas 
health products driven by cross-border e-commerce.

The trend of young consumers
Following the 90s, individuals began to pay greater attention to health 
preservation. In turn, health food consumer groups are gradually turning 
to young consumers. CBN Data's "2020 China Young People's Online 
Health Product Consumption Pattern Insights" indicated that in addition 
to middle-aged and elderly people, the post 90’s has worked to estab-
lish the main base of younger consumers in the purchase of health 
products, with most products being purchased for immunity improve-
ment and weight management.
With an aging population the anti-aging market has great potential
The increasing demand for chronic disease management, urbanization 
and living environment caused by the aging of the population have 
elicited concern about health, which has become an important driving 
force for the development of China's health food market.  In 2020, the 
elderly population within China alone reached 17.8%, and from 2021 to 
2035, a second peak of growth in the elderly population is forecasted. In 
2025, the number of people over the age of 60 will reach 300 million, 
making it a country with a large elderly population. It is expected that by 
2040, the aging of the Chinese population will reach its peak, and there 
will  be huge demand for sleep-aids, cardiovascular health, and anti-ag-
ing products.

Health care services + health products are the future
Due to the rapid development of China's health care products market, 
there exists a chaotic marketing method, alongside an imperfect quality 
controls system. This results in some businesses exaggerating publicity 
through various non-professional means such as uno�cial seminars, 
and false advertisements conjured to mislead consumers with the 
incorrect understanding of health products. To combat this, the govern-
ment has begun to pay greater attention towards the field of health 
education, in training areas such as nutrition, health manager qualifica-
tions and related professional personnel due to the shortage. At JMM we 
firmly believe that with its strong Australian health education academic 
capital, we will join hands with China's e�orts in health promotion, 
elderly care institutions and nursing institutions to cultivate interna-
tional talents for the Chinese health education market.

Overseas acquisitions
The frenzy of overseas acquisitions by Chinese investors also heralded 
an accelerated boom in the imported health care market, with 86 
health-related companies in Australia being acquired by China for 
between $800 million and $1.7 billion from 2015 to 2019 alone. Through 
hundreds of millions of US dollars, of global health care product acquisi-
tions, it can be stated that Australian health care products have become 
the country of origin pursued by capital enterprises and consumers 
because of its strict regulatory approval system and natural traceable 
raw material sources.

Brief Evaluation of Market Demand

Figure 1.2 Percentage change in total revenue from Australian health 
supplement production (%)

Figure 2.3 Distribution of health care varieties in China

Figure 2.2 Product breakdown structure of China's health products 
consumer market in February 2021

Innovative Approach to Health Care 
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In this rapidly expanding market, the leading protagonists are products 
from imported brands. According to the "2020 Health Care Products 
Industry White Paper", amongst the various health foods such as gastro-
intestinal nutrition, sports nutrition, and oral beauty, overseas brands 
account for the most of this market.  As a result, this has led to domestic 
brands collaborating with foreign brands to introduce more brands to 
diversify consumer choice. Many Chinese brands have also begun to take 
the road of diversification and multi-branding, acquiring foreign brands 
to expand new product lines. An example of this in action is the Chinese 
owned Biostime’s acquisition of Australian nutrition brand Swisse for  
A$1.7 billion amongst other overseas brand acquisitions.

The voice of consumers determines the success of professional 
guidance in the marketing of health care products in the future.

JMM Australia advocates the concept of pre-health, the integration of 
health care products and health education, so that consumers can 
rationally choose health products that suit them.  At the same time, JMM 
brings Australia's many years of experience in health, elderly care, and 
rehabilitation services from actual practice to the theoretical level, and 
works toward the current needs and scarcity of China's big health human 
resources, links enterprises and individuals in the field of health at 
home and abroad, and training and delivering globally qualified health 
managers for China's health market. This includes but is not restricted 
to, age care nurses, nutritionists, health managers, health assessors and 
other health professionals in urgent need in China.

JMM's Australian health education program has increased the 
valuation of companies.

Figure 3.1 Size of China's health supplement market from 2013 to 
2020 

Figure 3.2 Scale of cross-border e-commerce transactions in China  

Figure 3.3 Proportion of exporting countries (%)  

Figure 3.4 The main sales of industry revenue accounted for  
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Imported Brands Take the Market Lead

Reason for recommendation:

1. In November 2023, JMM entered a 10-year partnership with 
Sinopharm International and Sinopharm Health to promote 
front-end health. Together, they aim to enhance national health 
through collaborations with medical schools. JMM plans to develop 
a company that champions a healthy ecological chain in the 
market, focusing on talent management. Their goal is to educate 
consumers about personalized health product attributes and 
encourage the adoption of "active and healthy" living habits by 
o�ering tailored health education and products.

2. The model of "Chinese capital + foreign brands" is the future trend 
of the health care product market. In 2014, Fosun Pharma estab-
lished a joint venture with Natural Sunshine of the United States*; 
In 2015, Biostime acquired Swisse in Australia; and the 2016 strate-
gic cooperation between By-Health and Natural Treasure shows 
that cooperation with foreign brands will be an important way for 
domestic enterprises to quickly improve their performance. Hence 
international acquisition and cooperation are the future trend.

3. Over the upcoming 3 to 4 years, JMM and Sinopharm Health will 
collaborate to consistently innovate and introduce new products. 
By the year 2027, the company aims to launch 150 di�erent health 
products. Notably, the amaranth series will feature a complete 
industry chain, covering breeding, rough processing, and 
extraction, positioning it as a global leader in this category.
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Our Products
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Source： www.tga.gov.au
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Medical Doctor and health education provider, she is familiar with the construction of the Australian Aged 
service system and standards. She is the senior consultant of the Australian authoritative pension institu-
tion alliance LASA. 29 years of experience in the operation of the education industry/health product entity, 
has participated in the application for the Singapore Cast trust and ISO9001 quality management system 
certification, participant within the Guangdong Provincial Age-care Service Standards Committee, and 
co-authored the "Aged Care Training Resource" and other textbooks within the Guangzhou Human Resourc-
es and Social Department. She has extensive experience in the health industry, which requires a deep 
understanding of critical business in the multiple markets and industries; highly successful in building 
relationships with industry decision makers, seizing control of critical problem areas, and global strategic 
planning.

TGA Listed Products

Our Team

Chairman/Founder

Dr Aximu Shaniyan 

Australian Five Star Product｜Premium Supplement｜Industry Review
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Our Team
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Graduated from the world's top 100 
universities in Western Australia, 
proficient in many Chinese languages, 
has many years of experience in the 
planning and implementation of 
health care product operation strate-
gy. Leads and formulates KAYAJ brand 
innovation marketing planning, 
especially online brand strategy and 
output. Participates in the company's 
strategic development. Cooperates 
with the chairman to formulate the 
company's annual operation planning 
goals, and is responsible for and 
supervises the establishment and 
implementation of JMM's global 
distributor and teamwork system.

Senior industry consultant in Australia, 
with rich experience in corporate strate-
gy coordination. She has devoted many 
years to the study of health care systems 
and standardization. Proficient in the 
standardization, refinement, personal-
ization, and institutionalization of 
overseas health systems. She plays a 
guiding role in leading companies to 
formulate a set of health management 
service demand assessment standards 
and e�ective service systems that 
conform to the current market situation. 

Graduated from the University of California, Los Angeles with a degree of economics and qualified as a 
certified public accountant, obtained a professional qualification of a registered nurse and a master's 
degree in business administration in Hong Kong, joined as the financial director and executive director of 
the largest bioresearch pharmaceutical industry in the United States, 19 years as President of Fortune 500 
companies, participated in and coordinated a number of international merges and acquisitions. Rich expe-
rience in international business management consulting, a participant in the Guangdong Provincial House-
keeping Service Standards Committee, and several pension institutions in Hong Kong, all of which meet the 
quality standards of Hong Kong pension institutions and has accumulated experience in the operation of 
international pension institutions. She is a health care practitioner, with her own nursing home in Hong 
Kong.

Co - Founder

Mrs Angel Yeung 

Aydit Adil Liz Prescott
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*Remarks: 

1 Unit: RMB 100 million. 

2. The screening criteria are listed compa-
nies with more than 50% of VDS revenue. 

3. Due to the existence of cross-time zones, 
the total market value of domestic listed 
companies will take the closing price on 
June 16, and the overseas listed companies 
will take the closing price on June 15. 

4. Data source WIND. 

Our Partners

Market Value of Global VDS Major Companies (2021.6.16)*
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Private Equity Drives Active M&A Market For Vitamins & Supplements Business 

In November 2023, Australia's JMM International signed a 10-year contract with Sinopharm 
International and Sinopharm Health!

Market 
cap 

ranking

Stock 
symbol

Company 
abbreviation

Place of 
listing

Total market 
capitalization

Country of 
a�liation

1 300146.SZ By-Health Shenzhen 603.27 China
2 HLF.N Herbalife 

nutrition New York
392.79 United 

States
3 002626.SZ Jindawei Shenzhen 270.94 China
4 Naked. N Nu Skin New York 191.31 United 

States
5 WW.0 Weight Watchers Nasdaq 166.81 United 

States
6 1112.HK H&H 

International 
Holdings

Hong 
Kong 161.01

China

7 USNA. N Usana New York 133.14 United 
States

8 BKL. AX Blackmores Australia 67.02 Australia
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Global Team of Consultants

JMM INTERNATIONAL PTY LTD
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The Core Benefits of JMM
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KAYAJ brand product aspects

Product development

All KAYAJ brand products are processed and produced with prescription drug 
standards, obtaining an Australian TGA certification. With a senior product develop-
ment team, we carry out creative designs on brand visual identification, product 
packaging/film and television/graphics as well as interpreting brand concepts and 
professional service characteristics.

JMM cooperates with authoritative medical and 
health institutions that focus on the research and 
development of revolutionary health science 
products. JMM’s flagship anti-aging supplements are 
also constantly updating and launching new genera-
tions, JMM can quickly launch competitive health 
care products according to market demand. Such as 
its globally renowned anti-aging series of products, 
NMN 12000 and NAD+. 

Management aspects
In just 2 years alone, JMM has achieved brand 
output and global layout, put forward the "ecologi-
cal train concept" with industry competitiveness, 
advocated consumers' active health awareness, 
injected "health education" content into products, 
and derived health business, from channel manage-
ment, brand vision to professional services, which 
resultingly improved JMM’s growth capacity.

Core team aspects
In the JMM core management team, they all have more than 30 
years of experience and resources in the global health industry, 
The operation team is young and innovatively builds brand assets 
for di�erent cultures in countries around the world.

Australian Five Star Product｜Premium Supplement｜Industry Review
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Office Locations
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Current and Future Channels

JMM INTERNATIONAL PTY LTD

HK. CHINA

Singapore

 Perth
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Hong Kong, China

Singapore

Perth, Western Australia

15-21 Hualian Industrial Centre, Wong Chuk Yeung 
Street, New Territories
Room 05, 8th floor, Block A
Phone：(852)  60610081
Fax：(852) 28774688

Suite 3 / 150 Adelaide Terrace
East Perth 6004, Western Australia 
Phone：(+61)  8 6186 4662
Fax：(+61) 451077867

JMM Health Pte Ltd (Holding Company) 
Blk 9 Gloucester Road #06-09 Singapore 210009
email：info@jmmhealth.com.au



PAGE 11

JMM Australian Health Care Product Development 
and Production Pipeline
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*Screenshot Preview - full list file available upon request 
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JMM Australian Health Care Product Development 
and Production Pipeline

*Screenshot Preview - full list file available upon request 
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